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Would you rather visit here…
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Shoreditch (London) Shimo-Kitazawa (Tokyo) Arts District (Los Angeles)

Source: JLL Research
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…or here?
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La Défense (Paris) Downtown Dallas Mississauga (Toronto)

Source: JLL Research



What’s driving this? Creative industries at the heart of accessible, place-driven, 
institutionally anchored and value-rich destinations
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Accessibility Sense of place Land use balance Distinct anchors

Source: JLL Research
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Lower Holloway
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Harringay Ladder North
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Stoke Newington North

Canonbury East & Mildmay Park
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Crouch End East

Tufnell Park West

Stoke Newington East & Cazenove

Gillespie Road

Haggerston West & Kingsland Basin

Honor Oak
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Brockley East & St Johns

Crystal Palace Park

Angel

Camberwell South

Streatham Green

Peckham Rye Common

Tollington

Forest Hill West

Lower Clapton

Hackney Central

Peckham Rye

Stoke Newington South

Dalston East

London Fields & Mare Street

London’s creative community thrives on density: improving infrastructure and connectivity 
to the wider region will enable a step change in economic mobility and growth

5

10% of arts, 
entertainment and 
cultural residents of 
London live in less 
than 2% of its area 

Source: JLL Research, ONS – creative, arts and entertainment jobs only
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The dramatic reshaping of the Central London office market since the pandemic 
underscores this shift in living and working, with particular gains in off-core locations

6

Source: JLL Research



Battersea

Knightsbridge

Bloomsbury

Canary Wharf

City Core

Clerkenwell Covent Garden

Euston

Fitzrovia

Kensington-Chelsea

King's Cross

Marylebone

Mayfair

Midtown

North of Oxford Street

Shoreditch

Soho

Southbank

St James's

Stratford

Victoria

Waterloo

£40

£50

£60

£70

£80

£90

£100

£110

£120

£130

£140

£150

£160

0% 1% 2% 3% 4% 5%

P
ri

m
e 

re
n

t 
(£

 p
.s

.f
.)

Core creative share of employment (%)

As a result, creative-centric neighbourhoods are competitively priced to traditional 
business hubs, further demonstrating the value to the wider Central London market
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Source: JLL Research, ONS – creative, arts and entertainment jobs only
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Higher densities of creative talent are also distinctly correlated with outsized economic 
value and productivity
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£32,441
< 1.0%

£34,810
1.0-%1.9%

£78,010
4.0%+

Source: JLL Research, ONS – includes wider range of industries such as food services and publishing

GDP per capita by creative 
employment concentration



A similar phenomenon has occurred in Williamsburg, where growth in commercial 
occupancy has remained consistent in spite of headwinds
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Domino Park 
opens

Sugar Factory 
opens

25 Kent breaks 
ground

Source: JLL Research



Arts, history and culture are now driving city-shaping regeneration across Europe, following 
in the steps of innovation and connected business clusters
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Source: JLL Research
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The property industry can play a vital role in bringing in institutional capital to creative 
hubs across the country through partnerships with anchors
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Cliftonville West
Margate (4.2%)

Source: JLL Research, ONS – data only available for England and Wales
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Creative clusters will reach their full potential only when developers, investors and cities 
work in tandem to address knowledge gaps
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Financing becomes challenging with 
fragmented, higher-risk occupiers and 

demand sources.

Cities need understanding of the 
“universe” of potential capital pools for 

investment.

Developers need policy clarity and 
consistency about land use and planning 

over long horizons. 

DEVELOPERS

CITIESINVESTORS

Source: JLL Research



Thank you
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